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ABSTRACT  

Indonesia, as the largest archipelagic nation with a substantial population, represents a lucrative market for 

the retail industry, particularly minimarkets. This study aims to analyze the sales strategies and financial 

performance of two dominant players in Indonesia’s minimarket retail industry: PT. Sumber Alfaria Trijaya 

(Alfamart) and PT. Indomarco Prismatama (Indomaret). The research employs a quantitative approach, 

utilizing secondary data analysis, which includes financial statements, sales data, and profit metrics from both 

companies. The findings reveal that while Indomaret excels in the number of outlets and service reach, 

Alfamart achieves higher profitability. Alfamart’s competitive advantage is attributed to its strategic expansion 

policy, emphasizing the establishment of outlets in major urban areas with higher market potential. Conversely, 

Indomaret’s expansion into remote regions has proven less effective in maximizing profitability. The study 

recommends that Indomaret’s management reassess its expansion strategy to enhance operational efficiency 

and effectiveness in the future. These findings provide valuable insights for retail industry stakeholders in 

formulating business strategies aimed at optimizing profitability. 
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INTRODUCTION 

Indonesia, as the largest archipelago in the 

world, is home to a massive population, 

ranking as the fourth most populous country 

globally (1). Despite its significant 

population, the nation occupies this position 

due to its vast land area, spanning 

approximately 1.9 million square kilometers. 

This geographical expanse and demographic 

richness create fertile ground for the retail 

business, an industry well-suited to meet the 

daily necessities of clothing, food, and shelter 

(2). 

Economic activities in business, whether 

conducted by individuals or groups, revolve 

around producing, purchasing, or selling 

goods and services with the primary objective 

of generating profit (3). The profitability 

target established at the outset of a business 

venture serves as a critical benchmark for 

measuring the company’s success (4). 

Achieving or exceeding profit targets is not 

merely an accomplishment but a testament to 

management's efficacy in marketing and 

distributing products to the market (5). 

Conversely, failing to meet these targets 

reflects management shortcomings, which 

may tarnish the product’s image, erode 

consumer trust in innovative offerings, and 

impact the company’s credibility (6). 

One of the most lucrative business sectors 

today is retail (7). Retail involves selling 

goods or services to consumers in small 

quantities or individual units for personal 

consumption (8). This industry plays a pivotal 

role in the supply chain, acting as the bridge 

between producers and consumers. The retail 
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process encompasses a sequence of 

transactions designed to deliver goods and 

services directly to consumers, addressing 

their specific needs (9). 

In the effort to capture the market, it is crucial 

to employ the right strategies, such as 

providing excellent service, conducting 

promotions, and selecting the appropriate 

outlet locations (10). Service quality refers to 

the total characteristics and attributes of a 

product or service that support the ability to 

satisfy customer needs, both directly and 

indirectly (11). The service quality provided 

to consumers must be based on their needs and 

desires, ensuring that their expectations are 

met (12). This leads to customer satisfaction, 

motivates them to make purchases, and 

influences their purchasing behavior. It has 

been found that service quality has a 

significant positive effect on consumer 

purchase intention, while other studies suggest 

that service quality has a significant negative 

impact on consumer purchase intention (13). 

This highlights the inconsistency in research 

findings regarding the effect of service quality 

on purchase intention (14). Studies on 

customer satisfaction with services at 

Alfamart and Indomaret convenience stores 

indicate that Indomaret has a higher customer 

satisfaction rate in terms of service compared 

to Alfamart (15). 

Promotion is one of the strategies employed 

by companies to capture attention and increase 

consumer shopping interest (16). It serves as a 

means to inform, persuade, and remind 

consumers, both directly and indirectly, about 

a product or brand being sold (17). The 

essence of promotion is a form of marketing 

communication, which involves marketing 

activities aimed at disseminating information, 

influencing/persuading, and reminding the 

target market about the company and its 

products, encouraging them to accept, 

purchase, and remain loyal to the products 

offered by the company (18). Research has 

shown that sales promotion has a significant 

negative effect on purchase intention, while 

other studies indicate a significant positive 

effect (19). Promotions have a significant 

impact on consumer purchasing decisions, 

with both Alfamart and Indomaret’s 

strategies, which consider timing, media, and 

discount levels, leading to similar sales 

increases (20). 

The selection of easily accessible, safe, 

comfortable, and clean locations is one of the 

key criteria that many consumers consider 

(21). Alfamart adopts a strategy of choosing 

locations near residential areas, while 

Indomaret focuses more on discounts and 

promotions at easily accessible convenience 

stores. Both strategies are effective, allowing 

both brands to compete successfully (22). 

Specifically, Alfamart’s location selection 

strategy is more focused on large cities, 

whereas Indomaret extends its outlets to 

remote villages to expand its geographic reach 

(23). 

Discussing geographic location naturally 

relates to purchasing power, which is the 

ability of consumers to make purchases, 

influenced by the demand for goods in a 
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market at certain prices, income levels, and 

time periods (24). This is certainly affected by 

the income of the population itself, where 

urban residents tend to have fixed incomes 

within shorter time cycles, such as receiving 

monthly salaries (25). In contrast, rural 

residents, mostly engaged in agriculture, tend 

to experience longer income cycles, such as 

having to wait for the sales of harvests. 

Income levels have a positive effect on the 

purchasing power of the population (26). 

In Indonesia, various retail formats thrive, 

with minimarkets being a prominent segment. 

Among the major players dominating this 

sector are PT. Sumber Alfaria Trijaya 

(Alfamart) and PT. Indomarco Prismatama 

(Indomaret). The competition between these 

two companies is fierce, with each 

implementing distinctive strategies to secure 

market dominance. Their ultimate goals are to 

capture market share and maximize 

profitability. 

1. Purpose of the Research 

This study aims to analyze the sales 

performance of Indonesia's two leading 

minimarket retailers—Alfamart and 

Indomaret. The analysis seeks to uncover 

how their respective sales strategies influence 

market share, sales volume, and profitability. 

Key areas of focus include evaluating the 

effectiveness of marketing strategies, 

understanding consumer preferences, and 

identifying critical factors driving success and 

challenges in Indonesia’s minimarket retail 

industry (27). 

The research also intends to explore the 

differences in strategies employed by 

Alfamart and Indomaret. These differences 

encompass promotional approaches, location 

choices, product diversity, and customer 

service quality. By examining sales data, 

consumer preferences, and marketing 

strategies, the study aspires to offer 

recommendations to enhance the 

competitiveness of both companies in an 

increasingly challenging market (28). 

Furthermore, the research delves into the 

impact of digital technology and service 

innovations, such as online shopping 

platforms, customer loyalty programs, and 

digital payment methods, on the sales 

performance of both companies. It will also 

investigate external factors like regulatory 

changes, market trends, and socio-economic 

dynamics that influence the growth of 

minimarket retail businesses in Indonesia 

(29). 

2. Expected Outcomes 

The findings of this study are anticipated to 

contribute to the development of more 

effective marketing strategies. They will also 

offer valuable insights for other retail players 

aiming to adopt best practices and achieve 

success in a highly competitive industry (30). 
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METHODS 

The research method employed in this study 

adopts a quantitative approach with secondary 

data analysis. The data analyzed includes sales 

and profit reports from PT. Sumber Alfaria 

Trijaya (Alfamart) and PT. Indomarco 

Prismatama (Indomaret) over a specific 

period. These data were sourced from the 

companies' financial statements, official 

publications, and other relevant data 

repositories. This study also utilizes 

descriptive and comparative analytical 

techniques to evaluate the performance of the 

two minimarket chains. The analysis of sales 

and profit data aims to identify growth trends, 

assess the contribution of each product 

category to total revenue, and evaluate the 

effectiveness of the marketing strategies 

implemented. Moreover, financial indicators 

such as net profit margins, revenue growth 

rates, and market share are examined to gauge 

each company’s success in outperforming 

competitors in the retail minimarket sector. 

This comprehensive analysis is expected to 

provide a detailed overview of the strengths 

and weaknesses of each entity within the 

competitive landscape of Indonesia’s retail 

industry (31). 

RESULTS AND DISCUSSION  

In the third quarter of 2023, Alfamart recorded 

sales amounting to IDR 80.02 trillion. This 

figure marked a significant increase compared 

to the same quarter in 2022, when sales were 

only IDR 72.13 trillion, representing a 10.9% 

growth. In contrast, Indomaret recorded sales 

of IDR 77.89 trillion, reflecting a 4.8% 

increase from the previous quarter. This 

scenario represents a positive outcome for 

both of these retail businesses, as both 

experienced sales growth compared to the 

prior period, although the rate of growth varies 

significantly. Below is the sales data for 

Alfamart and Indomaret:

 

Figure 1: Sales Q3 2022:2023
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In line with the sales figures for each retailer, 

the net profits also demonstrated impressive 

numbers. Alfamart achieved a net profit of 

IDR 2.19 trillion in the third quarter, up from 

IDR 1.75 trillion in the previous period. On 

the other hand, Indomaret experienced a 

decrease in net profit, dropping from IDR 

937.9 billion to IDR 596.12 billion. The 

following is the net profit data for Alfamart 

and Indomaret: 

 

Figure 2: Net Profit

This is an interesting subject for research, as 

both retailers added a comparable number of 

outlets in 2023—approximately 1,274 outlets 

for Alfamart and 1,200 outlets for Indomaret. 

The expansion of outlets is one of the 

strategies both companies have implemented 

to increase their profits and gain a competitive 

edge. By the end of 2023, Alfamart had a total 

of 19,087 outlets, while Indomaret reached 

22,400 outlets. Below is the outlet data for 

Alfamart and Indomaret:

Table 1: Outlets Alfamart and Indomaret 2019-2023 

Year  Number of Outlets Addition of New Outlets 

 Alfamart Indomaret Alfamart Indomaret 

2019 14,310 17.622 0 0 

2020 15.434 18.000 1.124 378 

2021 16.942 19.500 1.508 1.500 

2022 17.813 21.200 871 1.700 

2023 19.087 22.400 1.274 1.200 

2024 20.087 23.400 1,000 1.000 

Average per year 1.155 1.156 
Source: Processed data, 2024 
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companies experienced rapid growth in outlet 

numbers year after year. 

In 2020, Alfamart added 1,124 outlets, while 

Indomaret added 378 outlets. This increase in 

outlets reflects Alfamart's aggressive 

expansion strategy amid the challenges posed 

by the COVID-19 pandemic, which altered 

consumer consumption patterns. In 2021, the 

outlet growth became even more apparent, 

with Alfamart adding 1,508 outlets and 

Indomaret adding 1,500 outlets, illustrating 

the optimism both companies had regarding 

the expanding retail market opportunities in 

Indonesia. 

The year 2022 presented an interesting 

scenario, where Alfamart added 871 outlets 

and Indomaret added 1,700 outlets, 

highlighting the different expansion strategies 

between the two companies. Although 

Alfamart's outlet expansion slowed slightly 

compared to the previous year, Indomaret 

continued to accelerate its efforts in opening 

new outlets. In 2023, Alfamart added 1,274 

outlets, while Indomaret added 1,200 outlets, 

indicating that both companies continued to 

expand significantly, albeit with a slight 

decline in the number of new outlets added 

compared to the previous year. 

When calculating the average number of 

outlets added per year, both Alfamart and 

Indomaret recorded nearly identical figures: 

approximately 1,155 outlets for Alfamart and 

1,156 outlets for Indomaret. These average 

numbers suggest that both companies 

experienced nearly parallel growth rates in 

terms of new outlet additions. 

The increase in the number of outlets 

undoubtedly has a direct impact on both 

companies' sales and profits. The more 

widespread the outlets are, the greater the 

opportunity to reach consumers in various 

locations. This provides a competitive 

advantage in terms of accessibility and 

convenience for consumers to shop. 

Therefore, the outlet expansion strategies 

employed by Alfamart and Indomaret are 

crucial steps toward increasing sales volume 

and capturing a larger market share in 

Indonesia's minimarket retail industry. 

Overall, the outlet expansion data indicates 

that both Alfamart and Indomaret have well-

planned growth strategies aimed at expanding 

market reach and boosting sales. The success 

of these strategies will depend heavily on each 

company’s ability to maintain service quality, 

product appeal, and innovation offered to 

consumers. 

CONCLUSION  

Based on the analysis conducted, it can be 

concluded that the sales strategy implemented 

by Alfamart is more effective in generating 

profit compared to Indomaret, despite 

Indomaret's advantage in terms of the number 

of outlets and customer service. Alfamart's 

success is primarily driven by its expansion 

policy, which focuses on opening outlets in 

large cities with greater market potential and 

higher consumer purchasing power. On the 

other hand, Indomaret's expansion strategy, 
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which targets more remote areas, has proven 

to be less effective in supporting the 

achievement of maximum profit. It is 

recommended that Indomaret conduct a 

thorough evaluation of its expansion policy to 

enhance the efficiency and effectiveness of its 

efforts in achieving greater profitability in the 

future. 

BIBLIOGRAPHY 

1. Santoso RA. Trends in Audit and 

Good Corporate Governance 

Research : A Bibliometric Analysis 

from 1994 to 2022 Based on Scopus 

Data. Golden Ratio Data Summ 

[Internet]. 2022;2(2):97–106. 

Available from: 

https://goldenratio.id/index.php/grdis/

article/view/660/448 

2. Santoso RA, Syaputra A, Raharja 

BOO, ... Analisis Literature Review 

Tentang Efektivitas Perencanaan Dan 

Pengendalian Anggaran Biaya 

Produksi Di Perusahaan. NJMS  

Nusant J Multidiscip Sci [Internet]. 

2024;1(6):333–41. Available from: 

https://jurnal.intekom.id/index.php/nj

ms/article/view/309%0Ahttps://jurnal.

intekom.id/index.php/njms/article/do

wnload/309/267 

3. Andriyani S, Aisyah SN, Sumberliana 

B, Susanto RA. Analisis Penyusunan 

Anggaran Penjualan Pada Pt. Indofood 

Tbk. AKRUAL J Akunt dan Keuang 

[Internet]. 2023;5(2):139–48. 

Available from: 

https://jurnal.uia.ac.id/Akrual/article/v

iew/3630 

4. Aisyah A, Nurjanah L, Maolana MA, 

Anggini T, Santoso RA. Analisis 

Pengaruh Biaya Produksi Terhadap 

Laba Kotor: Literature Review Artikel 

Terindeks Sinta. Trending J Manaj dan 

Ekon [Internet]. 2024;2(2):367–74. 

Available from: 

https://jurnaluniv45sby.ac.id/index.ph

p/Trending/article/view/2404 

5. Nur’aidah A, Puspita NA, Sari NZN, 

Santoso RA. Analisis Penyusunan 

Anggaran Biaya Operasional CV. 

Sukses Bersama. AKRUAL J Akunt 

dan Keuang [Internet]. 2023;5(2):131–

8. Available from: 

https://jurnal.intekom.id/index.php/nj

ms/article/view/297 

6. Lianawati W, Fitriana F, Santoso RA. 

Studi Tata Kelola Keuangan 

Perusahaan Dengan Analisisi 

Bibliometrik. J Rev Pendidik dan 

Pengajaran [Internet]. 2024;7(1):681–

90. Available from: 

https://journal.universitaspahlawan.ac.

id/index.php/jrpp/article/view/23909 

7. Deviani R, Puspitasari A, Affadar F, 

Basaria V, Santoso RA. Pengaruh 

Audit Internal dalam Menciptakan 

Good Corporate Governance. 

EKOMA:JurnalEkonomi,Manajemen,

Akuntansi [Internet]. 2024;3(3):1152–

61. Available from: https://journal-

nusantara.com/index.php/EKOMA/art

icle/view/3241 

8. Biya RS, Santoso RA. Analisis 

Penganggaran Modal Pekerjaan 

Perluasan Terminal Bandara 

Internasional Lombok PT. Angkasa 

Pura 1 (Persero). J Ris Mhs Akunt 

[Internet]. 2023;3(4):40–50. Available 

from: 

https://jurnal.fe.unram.ac.id/index.php

/risma/article/view/931 

9. Febriani A, Natasya A, Santoso RA, 

Fitriana F. Analisis Sistem Informasi 

Akuntansi Dan Pengendalian Intern 

Terhadap Kinerja Karyawan 

Berdasarkan Literature Review 

Terindeks Sinta Tahun 2018–2023. J 

Rev Pendidik dan Pengajaran 

[Internet]. 2024;7(3):6640–8. 

Available from: 

https://journal.universitaspahlawan.ac.

id/index.php/jrpp/article/view/29139 

10. Auliya NS, Meliane A, Fauziyyah N, 

Anggraeni F, Santoso RA. Analisis 

Pengaruh Biaya Promosi Terhadap 

Tingkat Laba Studi Kasus Dari Artikel 

Yang Dipublikasikan di Sinta. 

EKOMA J Ekon Manajemen, Akunt 

[Internet]. 2024;3(3):1423–31. 

Available from: https://journal-

https://doi.org/10.32897/ajib.2023.2.1.1835


DOI: 10.32897/ajib.2024.3.2.3926          ISSN: 2830-0726 

E-ISSN: 2830-0645 

 

 

Jurnal AJIB (Audit Pajak Akuntansi Publik), Volume 3 No. 2 Desember 2024 

Direktorat Pasca Sarjana Akuntansi - Universitas Sangga Buana YPKP 104 

nusantara.com/index.php/EKOMA/art

icle/view/3299 

11. Santoso RA, Rusdiansyah N. Analisis 

Bibliometrik Tren Kolaborasi 

Penelitian antar Peneliti terkait dengan 

Audit Eksternal suatu Bisnis serta 

Instansi Pemerintah di Indonesia 

(Tahun 2018-2023). J Akt Ris Akunt 

dan Keuang [Internet]. 2023;6(1):10–

6. Available from: 

https://aktiva.nusaputra.ac.id/article/vi

ew/223 

12. Santoso R, Ismail T, Taqi M, Yazid H. 

Islamic Banking Adoption Indexed 

Biblioshiny Research Dimension. 

ICOSTELM 2022 [Internet]. 2023; 

Available from: 

https://eudl.eu/doi/10.4108/eai.4-11-

2022.2328931 

13. Kau ST, Santoso RA, Fitriana F. 

Analisis Pengaruh Ukuran Perusahaan 

Terhadap Audit Delay Berdasarkan 

Literature Review Terindeks Sinta. 

Gorontalo Account J [Internet]. 

2024;7(1):144–56. Available from: 

https://jurnal.unigo.ac.id/index.php/ga

j/article/view/3447 

14. Laba P. Penyusunan Anggaran 

Komprehensif Sebagai Alat 

Perencanaan Dan Pengendalian Laba 

Pada Pt Shindo Tiara Tunggal. J Ilm 

Mhs. 2023;1(1):69–77.  

15. Safitri S, Firdausi Q, Fitriana F, 

Santoso RA. Analisis Peran Audit 

Internal Terhadap Pencegahan Fraud 

Berdasarkan Literature Review 

Terindeks Sinta. J Revenue  J Ilm 

Akunt [Internet]. 2024;5(1):145–57. 

Available from: 

https://revenue.lppmbinabangsa.id/ind

ex.php/home/article/view/406 

16. Apriansyah HH, Fitrianingsih N, 

Priyadi RSI, Rahmawati S, Santoso 

RA. Analisis Volume Penjualan 

Terhadap Laba Berdasarkan Artikel 

Terindeks Sinta 2017–2024. EKOMA 

J Ekon Manajemen, Akunt [Internet]. 

2024;3(4):566–72. Available from: 

https://journal-

nusantara.com/index.php/EKOMA/art

icle/view/3524 

17. Santoso RA, Masitoh I. Analisis 

kompetensi SDM dan independensi 

audit internal terhadap kualitas laporan 

audit. J Audit Pajak, Akunt Publik 

[Internet]. 2022;1(1):46–51. Available 

from: 

https://jurnal.usbypkp.ac.id/index.php

/AJIB/article/view/1321 

18. Sera DE, Fitriana F, Santoso RA. 

Penelitian Continuous Auditing Dan 

Monitoring Untuk Masa Depan 

Menggunakan Analisis Bibliometrik. J 

Revenue J Ilm Akunt [Internet]. 

2024;4(2):642–50. Available from: 

https://revenue.lppmbinabangsa.id/ind

ex.php/home/article/view/348 

19. Utami DWB, Santoso RA, Fitriana, 

Nurkhaeriyah N. Analisis Bibliometrik 

Tax Avoidance Dalam Sudut Pandang 

Ekonomi Dan Hukum. J Jure 

Muhammadiyah [Internet]. 

2023;7(2):1–17. Available from: 

https://e-

journal.umc.ac.id/index.php/JDJ/articl

e/view/5084 

20. Jazadi FR, Santoso RA, Fitriana F. 

Memetakan Lanskap: Analisis 

Bibliometrik atas Audit Report Lag. 

Co-Value J Ekon Kop dan 

kewirausahaan [Internet]. 

2024;14(8):1–11. Available from: 

https://journal.ikopin.ac.id/index.php/

covalue/article/view/4012 

21. Corporate News. AQUA | Danone-

AQUA [Internet]. 

Https://Mail.Aqua.Co.Id/. 2020. 

Available from: 

https://mail.aqua.co.id/danone-aqua-

laporkan-hasil-usaha-keberlanjutan-

perusahaan-bagi-kemajuan-indonesia 

22. Le Minerale. Le Minerale | Air Mineral 

Pegunungan, Jelas Le Mineral... 

[Internet]. 2024. Available from: 

https://www.leminerale.com/ 

23. Manulang N, Kurniawan SA, Fitriana, 

Santoso RA. Analisis Faktor - Faktor 

Yang Mempengaruhi Auditor 

Switching Berdasarkan Artiket Yang 

Terindeks. J Rev Pendidik dan 

Pengajaran [Internet]. 

2024;7(3):9460–72. Available from: 

https://journal.universitaspahlawan.ac.

https://doi.org/10.32897/ajib.2023.2.1.1835


DOI: 10.32897/ajib.2024.3.2.3926          ISSN: 2830-0726 

E-ISSN: 2830-0645 

 

 

Jurnal AJIB (Audit Pajak Akuntansi Publik), Volume 3 No. 2 Desember 2024 

Direktorat Pasca Sarjana Akuntansi - Universitas Sangga Buana YPKP 105 

id/index.php/jrpp/article/view/31271 

24. Bahrul B, Fitriana F, Santoso RA. 

Aiming For The Future Of 

Bibliometric Forecast Research In 

Fraud Prevention: A Review Of 

Digital Economy Exploration. Al-

Kharaj J Islam Econ Bus [Internet]. 

2024;5(4):443–56. Available from: 

https://ejournal.iainpalopo.ac.id/index

.php/alkharaj/article/view/4451 

25. Saputra I, Mariam S, Sari NZN, 

Febriyanti S, Santoso RA. Pengaruh 

Kompetensi dan Pengalaman Kerja 

Auditor Internal Terhadap Kualitas 

Audit Berdasarkan Artikel Terindeks 

Sinta. EKOMA  J Ekon Manajemen, 

Akunt [Internet]. 2024;3(4):573–8. 

Available from: https://journal-

nusantara.com/index.php/EKOMA/art

icle/view/3535 

26. Soleman R. Pengaruh pengendalian 

internal dan good corporate 

governance terhadap pen cegahan 

fraud. J Akunt Audit Indones 

[Internet]. 2013;17(1):57–74. 

Available from: 

https://journal.uii.ac.id/JAAI/article/vi

ew/3771 

27. Santoso RA, Rukhviyanti N, Hayati N. 

Pemetaan Lanskap Riset Human 

Development Index dan Technology 

Menggunakan Data Scopus dengan 

Analisis Bibliometrik. Media J Inform 

[Internet]. 2023;15(2):123. Available 

from: 

https://jurnal.unsur.ac.id/mjinformatik

a/article/view/3480 

28. Adiguna S, Lestari S, Mulyani N, 

Marwah S, Santoso RA. Analisa 

Dampak Metode Full Costing 

Terhadap Harga Pokok Produksi: 

Literature Review Dipublikasikan di 

Sinta Tahun 2019-2023. EKOMA J 

Ekon Manajemen, Akunt [Internet]. 

2024;3(4):321–33. Available from: 

https://journal-

nusantara.com/index.php/EKOMA/art

icle/view/3479 

29. Dian MR, Fitriana F, Santoso RA. 

Analisis Bibliometrik Manajemen 

Risiko Kredit. J Rev Pendidik dan 

Pengajaran [Internet]. 2024;7(1):629–

35. Available from: 

https://journal.universitaspahlawan.ac.

id/index.php/jrpp/article/view/22305 

30. Priyantini N, Santoso RA, Wulandari 

E, Octaviani J. Analisa Anggaran Dan 

Realisasi Penjualan Perkebunan 

Kelapa Sawit PTPN IV Tahun 2022. J 

Ilm Mhs [Internet]. 2023;1(1):37–44. 

Available from: 

http://45.118.112.109/Ojspasim/index

.php/jurnalilmiahmahasiswa/article/vi

ew/433/294 

31. Miharja SA, Santoso RA. Analisis 

Anggaran Biaya Produksi Sebagai 

Alat Untuk Meningkatkan Efektivitas 

Pengendalian Biaya Produksi Di CV 

Megasari Inti Sinergi. J Ilm Mhs 

[Internet]. 2023;1(1):1–15. Available 

from: 

http://45.118.112.109/ojspasim/index.

php/jurnalilmiahmahasiswa/article/vie

w/429 

 

 

https://doi.org/10.32897/ajib.2023.2.1.1835

